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To what extent do you agree that a BID should be tested 
at ballot in Southampton?
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IKEA LTD 3,470,000 West Quay Road

JOHN LEWIS PARTNERSHIP 2,470,000 West Quay Shopping Centre

CARNIVAL UK LTD 1,830,000 West Quay Road

OLD MUTUAL WEALTH 

BUSINESS 1,490,000 Portland Terrace

H.M.COURTS SERVICE 1,480,000 London Road

MARKS & SPENCER PLC 1,390,000 West Quay Shopping Centre

SOUTHAMPTON SOLENT 

UNIVERSITY 1,040,000 East Park Terrace

PRIMARK STORES LTD 1,020,000 Above Bar Street

SOUTHAMPTON CITY 

COUNCIL 985,000 Civic Centre

H & M HENNES LTD 980,000 West Quay Shopping Centre
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The means: to change places for the better. 

 


